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This presentation contains statements that are forward looking. These statements are based

upon current expectations and assumptions that are subject to risks and uncertainties. We

may not achieve the results projected in these forward-looking statements, and our actual

results could materially differ because of factors discussed in this conference call, in the

comments made during this presentation, and in the risk factors section of our Form 10-K,

Form 10-Qs, and other reports and filings with the Securities and Exchange Commission.

The Company undertakes no obligation to update or revise any forward-looking statement to

reflect subsequent events, new information or future circumstances.

FORWARD-LOOKING STATEMENTS
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BLAKE NORDSTROM
CO-PRESIDENT
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53rd week impact

* Q2 and Q3 2016 combined to remove the impact of the Anniversary Sale event shift
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Triple Rewards 

event shift

Refer to appendix for quarterly sales timing
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INTRODUCING

IN CANADA

GENERATIONAL INVESTMENTS

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCL-avsPP0cgCFUesPgodrxIIsQ&url=http://www.bizjournals.com/nashville/blog/2014/09/nordstrom-rack-sets-brentwood-opening-date.html&psig=AFQjCNH9MsdVXbcXJjS2_uQzL1PXZei5_Q&ust=1445450137390463
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCL-avsPP0cgCFUesPgodrxIIsQ&url=http://www.bizjournals.com/nashville/blog/2014/09/nordstrom-rack-sets-brentwood-opening-date.html&psig=AFQjCNH9MsdVXbcXJjS2_uQzL1PXZei5_Q&ust=1445450137390463
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STRATEGIC BRAND PARTNERSHIPS

PRODUCT 

BREADTH

LIMITED 

DISTRIBUTION BRAND 

PARTNERSHIPS

Brands and products that inspire our 

customers and which are not widely 

available

NEW CONCEPTS

New and innovative product concepts to 

our customers
Wide range of brands across categories 

and price points 


